HOW DOES A KNIGHT KEEP BUSY IN ISOLATION?
6 April 2020: More used to keeping invaders out of Warwick Castle than staying inside
his own home, Sir Jay of Warwick has been keeping himself busy whilst in isolation at
his more humble abode just outside the castle grounds.
Finding himself with plenty of time on his hands, Sir Jay of Warwick shares his top tips
for ways to keep himself occupied until the time comes to charge back into full working
Knight mode at the Castle.
Professional development
Sir Jay’s usual routine doesn’t allow much time for
upskilling, so with spare time on his hands, he is
enjoying the opportunity to indulge his personal
passions that can also help his professional
development.
“I’ve always been fascinated by swords and
armoury,” says Sir Jay “and have amassed quite a
collection of books on the subject - now I have the
time to really study them, and when the Castle reopens, I’ll have even more to tell
visitors about.”

Self-care and wellbeing
In these unusual circumstances, it’s
important to take time to look after your
mental and physical health. Sir Jay loves
nothing better than to relax for five
minutes with a strong cup of tea (and
perhaps a glass of mead in the evening).
He’s also keeping fit by wearing his
armour every day - the full suit weighs 35
kg so just wearing it is in itself a good
workout.

An Englishman’s home is his castle
Warwick Castle underwent significant
restoration work in the first two months of this
year, as well as the traditional spring clean.
While Sir Jay’s home isn’t quite as old (or big!)
as the Castle, he’s making the most of some
extra hours at home to freshen up the
paintwork with tins of paint found in the
cupboard under the stairs. “It’s a good
opportunity to tackle some of the items on my
list of household jobs that otherwise I’d never
get round to, and it’s very satisfying to do
something with such an obvious result” says Sir
Jay. Other tasks on his to-do list include
polishing his armour and fixing broken links in
his chain mail.

All work and no play

Of course, it’s not all work and no play for
Sir Jay, who has been making the most of
modern technology to keep up with fellow
Knights from Kingdoms around the globe
as well as enjoy some of his favourite
online games.

Keeping in touch
“It’s really important that we maintain connections with the people and places that we
love, even if we can’t see or visit them in person right now,” says Sir Jay. Whether it’s
FaceTiming Princess Felice to check in on her in her Tower, or keeping an eye on the
Castle and grounds via webcam, Sir Jay is making full use of online communication
tools during isolation.
“Back in the day, falcons were often used by nobility to exchange messages,” explains Sir
Jay. “Flash the Castle falcon hasn’t passed his messenger training yet, but he and our
birds of prey are all enjoying regular flights around the gardens and grounds to keep an
eye on everything until we return.”
Sir Jay has also been joining in with the weekly Clap for our Carers along with
communities around the country - and his suit of armour serves as an excellent way to
generate more noise so no need to bang a saucepan with a wooden spoon. [video file also
available in Dropbox]

-EndsNote to editors

Images and video can be accessed on Dropbox here: https://bit.ly/2JKJTnc
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Warwick Castle
Warwick Castle is currently closed to visitors. Full details can be found at: https://www.warwickcastle.com/about/coronavirus/
Warwick Castle is easily accessible from Junction 15 of the M40, just 40 minutes from Birmingham and 1
hour 40 minutes from London. Warwick Castle is easy to reach by train from London Marylebone in only
86 minutes. The Castle, set in 64 acres of grounds designed by Capability Brown, rests on the banks of the
River Avon at the heart of historic Warwick.
About Merlin Entertainments plc
Merlin Entertainments plc is a global leader in location-based, family entertainment. As Europe's Number
1 and the world's second-largest visitor attraction operator, Merlin now operates over 130 attractions, 19
hotels and 6 holiday villages in 25 countries and across 4 continents. Merlin’s purpose is to deliver
memorable experiences to its 67 million guests around the world, through its iconic brands and multiple
attraction formats, and the commitment and passion of its c.28,000 employees (peak season).
See www.merlinentertainments.biz for more information and follow on Twitter @MerlinEntsNews.

